
MEDIA KIT

Impact  Malays ia  i s  an  agency  under  the  purview  of  Ministry  of  Youth  and  Sports

to  spur  youth -driven  social  impact  through  a  mult i -stakeholder  working  model ,

including  communit ies ,  NGOs ,  civ i l  society  organisat ions ,  phi lanthropic

organisat ions ,  corporat ions ,  innovators  and  tech  solut ion  providers .

 WHAT IS IMPACT MALAYSIA?

Vision

The  leading  high - impact  social  innovat ion  and  youth  empowerment  in i t iat ive .

 

Mission

To  create  a  sustainable  and  measurable  social  impact  ecosystem  driven  by  youth  to

br ing  meaningful  and  last ing  change  within  their  communit ies .

VISION & MISSION

Advocate .  Enable .  Ampli fy .

TAGLINE

Impact  Through  Technology  ( ITT )  connects  l ike  minded  youths  to  non -prof i t

solut ion  providers  to  create  scalable ,  impactful  and  cost -effect ive  social  change ,

subsequently  enabl ing  ski l l  transfers  to  the  communit ies  through  the  youth .

Impact  Through  Community  ( ITC )  enables  more  community -based  and  community -

driven  social  projects ,  especial ly  by  the  youth .

Impact  Through  Business  ( ITB )  eases  the  process  for  businesses ,  corporat ions  and

phi lanthropic  organisat ions  to  part ic ipate  in  social  change  i s  ways  beyond  funding .

PROGRAMS

Enabling  Impact

Impact  Malays ia  acts  as  a  platform  of  resource -shar ing ,  encompassing  funds ,  people ,

assets ,  data ,  technology ,  exper ience ,  connect ions  and  more .  We  ident i fy  gaps  and

bridge  re levant  stakeholders  together  to  address  the  gaps .

Advocating  Impact

Impact  Malays ia  delves  deep  into  innovat ive  and  best  pract ices  of  creat ing  social

impact .  We  advocate  for  change  assessment ,  report ing  and  accountabi l i ty  of  doing

good .

Amplifying  Impact

Impact  Malays ia  develops  strategic  and  innovat ive  platforms  to  highl ight  stor ies  of

social  impact .  We  posit ion  the  narrat ive  of  social  impact  to  inf luence  pol ic ies ,

impact ing  development  and  solv ing  real  problems .

STRATEGY



MEDIA KIT

Ministry  of  Youth  and  Sports  vis ion :  

To  re inforce  and  maximise  the  potent ia l  youth  human  capital  as  a  driver  of  the

nat ion ’s  strategic  development ,  to  reach  Vis ion  2020  goals  and  beyond  2020 .

 

Malaysian  Youth  Policy :  

1 .  First  object ive  of  the  Pol icy :  To  increase  youth  involvement  as  responsible

members  in  national ,  regional  and  internat ional  in i t iat ives

2 .  Youth  Prior i ty  Area  5 :  Volunteer ism  and  civ i l  society

 

YOUTH  POWER  plan

1 .  Youth  Empowerment  -  To  acknowledge ,  empower  and  increase  the  potent ia l

of  the  younger  generat ion ,  especial ly  in  leadership ;  through  volunteer ism  and

l i festy le  empowerment .

2 .  Qual i ty  of  Li fe  -  To  increase  the  qual i ty  of  l i fe  for  the  younger  generat ion ,

and  to  al lev iate  young  people  f rom  the  minority  and  marginal ised .  

 

KBS  Strategic  Plan  2016  -  2020 ,  Pil lar  1 :  Youth  Development

1 .  Youth  inclus iv i ty

2 .  “From  youth  to  youth ”

3 .  Empowering  youth  ta lents  and  potent ia l

4 .  Showcasing  youth  ta lents                             

 

The  Eleventh  Malaysia  Plan  (RMK -11 ) ,  Chapter  3

1 .  Focus  area  B :  to  empower  communit ies  and  to  bui ld  a  product ive  and

prosperous  society .

2 .  Strategy  B2 :  to  nurture  youth  potent ia l  by  developing  a  dynamic  leadership ,

a  mult i tude  of  ski l l s ,  increas ing  entrepreneur ia l  wil l  and  to  nurture  the  spir i t  of

volunteer ism  amongst  the  youth .

ALIGNMENT OF IMPACT MALAYSIA TOWARDS EXISTING NATIONAL
STRATEGIES ON YOUTH

Youth ,  youth  groups ,  government  bodies ,  agencies ,  businesses ,  corporate  sectors ,

phi lanthropic  organisat ions ,  NGOs ,  civ i l  society  organisat ions ,  innovators ,  tech

solut ion  providers  and  social  entrepreneurs .

WHO DO WE WORK WITH?

@impactdotmy

Mastura  M .  Rashid

PR  &  Communicat ions

mastura@ impact .my

FOR MEDIA ENQUIRIES,  PLEASE CONTACT

www.impact.my


